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Greetings! 

PRESIDENT’S LETTER

 
As we head towards the completion of the semester, this newsletter serves as an opportunity to reflect 

on the achievements of our chapter and members. It has been extremely gratifying to get to know all of 

our members and see how they are already benefiting from the connections, opportunities and lessons 

available through PRSSA. It is the hard work from our chapter members coupled with the support and 

guidance from alumni and faculty that makes our chapter as strong as it is! 

 
I consider this one of the best times to be a member of Temple PRSSA. We have grown to more than 140 

members and remain one of the largest PRSSA chapters in the country. This is an incredible milestone 

for our chapter. And as we continue to grow, evolve and improve, we have organized a semester filled 

with beneficial guest speakers, exciting programs and plenty of professional development opportunities 

to prepare our members for successful careers in the public relations industry.  

 

Our theme, “PRSSA Prepared,” represents the skills our members are learning, improving and applying to 

future endeavors. Members are gaining hands-on experience through committees and interactive workshops 

and expanding their professional networks through our mentorship program, guest speakers,   chapter alumni and faculty. 

PRSSA is more than just a pre-professional organization; it sets the foundation for successful careers in the profession and 

creates savvy, goal-oriented and confident individuals prepared for the real world.   

 

I encourage our members to reflect on your achievements you made in PRSSA this semester. Your membership has given you 

beneficial opportunities, expanded knowledge, new connections and unique memories.  

Continue to apply these in and out of the classroom as they contribute to your overall preparedness and success!  

 
Best, 

Cara Graeff, President 

  

     Cara Graeff 
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                      PROGRAMMING UPDATE by Tyler Cameron                                                                                                                                                                 2                                                                                                                                                                              

 
During the fall 2014 semester, Temple PRSSA organized two interactive 

events for the chapter’s members. On October 7, Temple PRSSA vice 

president Tyler Cameron facilitated a workshop titled “Crisis 

Communications: A Case Study.” On October 28, Temple PRSSA hosted 

the Second Annual Media Relations panel, which allowed members the 

opportunity to hear from five local journalists on the mutually beneficial 

relationship between PR professionals and journalists.  

 

The crisis communications case study provided members with 

information on what a PR crisis is comprised of and how detrimental 

crises can be on people, brands and reputations. This workshop was a 

new program this semester and allowed members to see PR is much 

more than press releases and pitches, as well as provide a real-life  

simulation of handling a public relations crisis. 

 

Provided with the recent Temple University athletics case, in which seven varsity sports were surprisingly cut, 

members utilized their newfound skills to describe what methods of crisis PR they would implement in order to 

handle the catastrophe. This case study allowed members to break out of their comfort zones by forming groups and 

providing solutions for public relations crises, something they may have to deal with in their professional careers.  

 

The Second annual Media Relations Panel was designed to help chapter members gain the perspective of the role 

journalists play in the lives of public relations practitioners. The Media Relations Panel was also open to, and 

attended by, non-PRSSA students as well. Many familiar faces provided insight from the perspective of journalists, 

including Temple graduates Lauren Hertzler of the Philadelphia Business Journal and John Ostapkovich, now retired 

from KYW, as well as Temple professor of journalism George Miller. In addition, Diane Mastrull of the Philadelphia 

Inquirer and Ryan Dennis of Fox Broadcasting also contributed their points of view on maintaining relationships in 

the media industry.  

 

The panelists discussed pitching etiquette and effective media relations tactics and stressed the importance of 

creating provoking and relevant pitches. The journalist panel is helpful to members because it gives them the 

opportunity for them to learn more about the dynamics of the media industry and provides an interactive and 

informative setting to learn about what happens after the press release. 

 

    FUNDRAISING UPDATE by Alissa Steele 

 
The fundraising and community service committee has been keeping busy this 

semester! We started off the year with a fall-themed bake sale at the end of 

September. For this, we had a large amount of baked goods donated by various 

members ranging from gluten-free brownies to peanut butter and chocolate chip 

fudge. Being the first bake sale of the year, we were very excited to have raised 

$68! The next successful fundraiser we hosted was through the frozen yogurt bar 

Luv’n Spoonful on October 16. Luv’n Spoonful is a great on-campus establishment 

that helped Temple PRSSA with our fundraising efforts by agreeing to give us 5% of 

their sales that day.  

 

For November, we planned on having a slightly different fundraising event, perfect 

for fall. The community service and fundraising committees came together to have 

an apple cider and candy apple sale. The fundraiser was held in mid-November 

and the money raised will be used to buy gifts to fulfill the Christmas wish lists of 

kids who are less fortunate.   

 

The members of the fundraising and community service committee have been so 

helpful in planning and executing all fundraisers this semester and we are looking 

forward to the events in the spring!  

 
  

Full crowd for the Second Annual Media 

Relations Panel

Members at our November bake sale
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         SOCIAL MEDIA UPDATE by Megan Healy                                                                                                                                                       3 
 

Temple PRSSA continues to increase its presence on social media by 

interacting with members, alumni and PR professionals. We have gained 

more than 130 new Twitter followers in the past three months and have 

increased our followers on Instagram and “likes” on Facebook as well. At 

the start of the fall 2014 semester, we used the hashtag #WhyIPRSSA to 

encourage new membership by having current members share why they 

joined PRSSA. Not only did Temple PRSSA members share their stories, but 

PRSSA National President Heather Harder also used our hashtag to share 

why she “PRSSAs.” For the semester, we started using the hashtag 

#PRepared to unite our chapter and encourage live-tweeting at meetings 

and events. We continue to use social media to update members on 

meeting locations and times, guest speakers, events and volunteer opportunities.  

 
In September, Temple PRSSA held a Twitter chat with Director of Mentorship Jaime Martorana to promote our 
mentorship program. Both new and existing members asked and answered questions to gain a better understanding of 

the benefits of the program.  

 

On Facebook, we have been creating more photo albums to highlight community service initiatives and events our 

members have attended. We have reached more than 2,100 people on Facebook through our photos. Check out our 

latest albums on Facebook, including our Halloween Candy Initiative and PRSSA National Conference in Washington, 

D.C.  

 

Be sure to like us on Facebook and follow us on Twitter and Instagram! Facebook.com/TempleUniversityPRSSA and 

@TemplePRSSA

 
 

         PROWL PUBLIC RELATIONS UPDATE by Amber Burns 
 

 

PRowl PR’s executive board spent the end of the last semester planning and 

brainstorming new ideas to bring to the firm this year. Things could not have 

gotten off to a better start! After a very successful leadership retreat, a new 

occurrence we hope to host annually, PRowl PR kicked off the fall semester with 

a bang, hiring 16 talented new staff members. These new hires helped to  

complete our six account teams, the largest number of accounts and clients  

PRowl has taken on over the past six years.  

 

This fall, PRowl was able to send all members of the executive board to PRSSA 

National Conference in Washington, D.C. E-board members spent four days 

learning from the best, bringing back notes to share with the firm. Our highlights 

and takeaways from National Conference can be found on the PRowl Public 

Relations blog, or via our Twitter @PRowlPR, where we live tweeted the entire 

weekend! 

 

This semester, PRowl was excited to hold our first annual Open House event on 

November 19th. The event was open to all students interested in learning more 

about taking their next step in public relations. Current members of PRowl also 

had the chance to learn more about leadership opportunities within the firm. We 

hope to host these Open House events each semester as the firm continues to 

grow. 

 

Next year, PRowl will celebrate its 7th birthday! We are geared up to work for 

another year of helping our clients be seen, be known and be heard. 

 
 

  

PRowl Public Relations is 
Temple University’s first and 
only student run PR firm. 
 
Mission:  To provide clients 
with comprehensive PR 
strategies and solutions, to 
offer Temple Public Relations 
Student Society of America 
(PRSSA) members the 
opportunity to apply their 
knowledge and gain experience 
beyond the classroom, and to 
build credibility while forming 
lasting student-client 
relationships. 
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   COMMUNITY SERVICE UPDATE by Tim Huff, in collaboration with Caitlin Kummeth                                                                                                         4 
 

One of the strongest characteristics of Temple PRSSA is its strong sense of philanthropy. 

This is made possible through all the hard work and commitment of the fundraising and 

community service committee members. 

 
Community service events this fall have included: volunteering at Temple’s Adopt A Block, 

CHOP Four Seasons Parkway Run and Walk, the Philadelphia Bacon Festival Kisses For 

Kyle Booth at Xfinity Live!, Philabundance and the Kisses for Kyle Ladybug Ball. We also 

held our second annual Halloween Candy and Cards Initiative, which collected candy and 

cards for disabled children unable to go trick-or-treating and our annual December blood 

drive. 

 

Director of Community Service Caitlin Kummeth makes it her priority to research different 

community services events and provide members with opportunities to volunteer 

throughout the semester. Caitlin schedules philanthropic events in relation to monthly 

awareness themes, holidays and the timeliness of the events. However, she emphasizes 

that volunteering extends further than the few hours spent at the event, “Relationships are 

the most important aspect in public relations - I strive to keep in touch with past 

organizations.” These events allow PRSSA to both form and maintain relationships with 

organizations such as Philabundance. Staying connected with the organizations we’ve 

volunteered at creates more opportunities to give back to the community, as well as 

widening PRSSA’s networking circle. 

 

The community service and fundraising committee’s goal is to help members become well-

rounded public relation professionals through hands-on community service and 

philanthropic opportunities. “I make it my personal goal to emphasize the importance of not 

only becoming a well-rounded PR professional, but a well-rounded individual,” Caitlin said.  

 
 

#PREPARED THROUGH PRSSA COMMITTEES by Jason Conaway 
 

In addition to public relations workshops, a chance to network with guest speakers and increased access to internship 

opportunities, Temple PRSSA members also have the opportunity to gain hands-on experience by participating in one of 

the organization’s three committees. The community service and fundraising committee, the newsletter committee and 

public relations committee all provide members the chance to explore a different area of public relations.  

 

Members of the public relations committee take on both internal and external public relations responsibilities for the 

chapter. Led by Nicole Beck, Amber Burns and Megan Healy, the committee promotes events within the chapter.   

Maureen Healy explained how the public relations committee gave her an opportunity to build her graphic design 

portfolio. “I'm a junior advertising major so it’s been very important for me to push myself to gain experience. 

Advertising and PR are so closely related so I wanted to learn about both industries. I looked for opportunities on 

campus to work on my graphic design skills, and PRSSA seemed like the best fit. The committee has given me real-

world experience and pieces to add to my portfolio.” 

 

The community service and fundraising committee provides members with valuable volunteer experiences both on and 

off-campus. Committee heads Caitlin Kummeth, Jameeda Rucker and Alissa Steele are responsible for chapter 

fundraising and seeking out opportunities to serve the Philadelphia community. Committee member Kaitlin Osborn 

discussed how her participation has enhanced her team working and communication skills. “We’re always working 

together as a team during any event - this also promotes the development of effective communication skills, which is 

vital in the professional world.” 

 

A cornerstone of public relations education is the development of strong writing skills. The newsletter committee 

provides members the chance to submit an article for review and eventual publication, ultimately providing them with a 

portfolio piece. Kelly Dougherty, Rachel Draghi and Jaime Martorana oversee the committee and assemble the 

chapter’s bi-annual newsletter. The newsletter is sent to students, faculty and alumni with the School of Media and 

Communication. Committee member Olivia Noble explains the value of contributing to the newsletter, “The newsletter 

committee helps members improve their PR writing skills by going through the editing and feedback process to arrive at 

a finished product ready for publication.”

Members volunteering at Temple's 

Adopt A Block 
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                    MENTORSHIP UPDATE by Jaime Martorana                                                                                                                                       5 

 
The fall 2014 semester kicked off with tremendous numbers- one of the largest executive 

boards with 12 positions leading a record 143 members and the most participants the 

Mentorship Program has ever seen. This semester, we have a total of 22 mentors matched 

with 37 mentees ranging from freshman to transfer students in majors throughout the 

communications field. 

 
Often times, members tend to be hesitant to participate in the program. Either they do not feel 

they are qualified enough to act as a mentor or do not know the many benefits of having a 

mentor. To better explain how the program functions, we hosted our very first Mentorship 

Twitter Chat. About a week before program applications were due, I sat down to answer 

questions posted from the Temple PRSSA account as well as questions tweeted directly from 

curious members. I also encouraged current mentors and mentees to tweet about their 

experiences, garnering engagement from members and alumni alike. 

 

Many times, members do not feel they are qualified enough to be a mentor to another student. 

In order to encourage stronger upperclassmen participation, we instituted a Mentor Orientation 

Workshop. This workshop taught the benefits of their positions as mentors and what they are 

providing their mentees. It also showed new mentors they have resources to reach out to 

including myself, the executive board members and other mentors in the program. Finally, we wanted to really drive 

home the point that what they do as mentors matters to their mentees, despite how small it may seem, and will make a 

difference. 

 

Mentorship matches were announced in mid-October with positive reception. First-time mentor and hockey fan Sam 

Grinnan was matched with freshman sports journalism major Clarissa Ford. Coincidentally both have an interest not 

only in sports PR but the Buffalo Sabres!  

 

Sam said, “It’s rare you find someone who likes something as specific and uncommon in the Philadelphia area. It has 

definitely set the ground of us finding more things in common and I’m looking forward to not just building a 

mentor/mentee relationship but a lasting friendship.” 

                                                                        MAKING PR WORK AS AN INTROVERT by Zahara Hill 

 
Whenever I look for a few defining character traits to describe myself, introversion would always find its place in my 

self-summation. It would play its apt role in where I fell in with my peers as well as my chosen career ambitions. While 

considering a minor, I thought public relations would be a good complement to my journalism major, but wasn’t sure if 

it was the right fit for my reserved nature.  
 

Some may feel they aren’t equipped with the interpersonal skills necessary to be in the PR field. Concerns such as 

believing you aren’t articulate enough or don’t handle yourself well under pressure may cause some trepidation about 

entering PR. However, continually developing leadership theories show communication and leadership skills can be 

developed and don’t necessarily have to be innate. While you may never be the most outgoing person in the room, this 

doesn’t mean you can’t be an effective communicator. 

 

Attending meetings, panels and guest speaker functions isn’t always a humdrum formality of academia. The insight 

offered by PRSSA guest speakers holds the potential to restore faith in your capabilities and excite you for a future in 

PR. With time, it’ll become easier to walk up and introduce yourselves to these guest speakers and expand your 

networking circle. You’ll find many successful PR professionals don’t always cite extroversion and infallible people skills 

as the reason they decided to work in PR. There are varying skill sets and personalities that constitute future prosperity 

in the field.  

 

If you’re still unsure about your place in public relations, start by joining a Temple PRSSA committee. Through the 

newsletter committee, you may find public relations writing may be your niche. Perhaps by joining the 

fundraising/committee service committee, you may decide you want to get involved with public relations for non-profit 

organizations. Members can also receive guidance from a peer through the mentorship program and work on any self-

perceived weaknesses Although I’m a new member, the short time I’ve spent with PRSSA is helping me to realize 

connecting with people certainly reaps more benefits than not and is worth overcoming any jitters.  

Mentor Sam Grinnan with 

her mentee, Clarissa Ford 
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             ALUMNI SPOTLIGHT by Katie Euganeo                                                                                                                                                   6 

 

The multi-talented and successful Meredith Avakian-Hardaway, 2006 Temple 

University graduate and past Temple PRSSA president graciously agreed to share her 

story and advice in our Alumni Spotlight. Meredith is now the Director of 

Communication and Marketing at the Philadelphia Bar Association and prior to that, 

she worked at DuPont from 2006-2013 in various public relations and 

communications positions.  

 

She is the President-elect of the Philadelphia Public Relations Association (PPRA), has 

won multiple awards for her work in PR, and was recently honored at the 2014 Lew 

Klein Excellence in the Media Awards at Temple University with the Lew Klein Rising 

Star in the Media Award. While Meredith spoke at our PRSSA Meeting on November 

4, I was able to speak with her more about deciding where she wanted to work in PR, 

how PRSSA prepared her for her career and her advice for graduating seniors.. 

 

As an undergrad, Meredith held three different internships; one in the entertainment sector, government and then 

nonprofit. While she originally had “no intentions” to work in corporate PR, Professor Gregg Feistman made her aware 

of an opportunity at DuPont.  

 

“At first I thought corporate PR would not be something I would enjoy but after the interview I was very interested in the 

position,” said Meredith. “Finding the field I wanted to work in was almost an accident, but it is important to be open to 

any opportunities.”   

 

Meredith gives PRSSA “a lot of credit” on preparing her for a successful career in PR. Before graduating, PRSSA gave 

her the opportunities to work with PR professionals, gain experience outside the classroom and the opportunity to step 

into a student leadership position. “It taught me to not only ask the right questions but to also more importantly, listen,” 

said Meredith. 

 

Meredith advises PRSSA member to “get involved and be active” by going out for leadership positions, interning and 

seeking out professional experiences before graduating. She also stresses the importance of networking. “Get out 

there and go to events, workshops and build real relationships. Don’t just connect on LinkedIn. Try to get in the habit of 

meeting real PR professionals for lunch or coffee.”  

 

 

Meredith also advises students to get business cards and handing those out to people and connecting with them on 

LinkedIn. “It will help you to be remembered,” said Meredith. “Most of all, make yourself stand out from the crowd. 

There are thousands of students graduating with degrees in PR. What makes you special?” 

 

 

NATIONAL CONFERENCE HELPS GET US PREPARED by Randi Nemeth 
 

The PRSSA 2014 National Conference was packed with PR events taking Washington, 

D.C. by storm. On October 10, 11 Temple PRSSA and PRowl Public Relations members 

traveled to our nation’s capital to create connections and learn about the diverse 

aspects of the public relations fields. After four days of workshops, guest speakers, 

sightseeing and networking, PRSSA members around the country gained fresh ideas 

for their chapters and future career goals.  

 

Washington, D.C. was the perfect spot to host the National Conference with the theme, “Intersections: The Meeting 

Place of Communications and Culture.” The city boasts neighborhoods filled with rich history and is home to public 

relations professionals with experience in government agencies, for-profit, and countless other industries.  

 

Speakers from all over the country gathered to share their experiences in the field. Temple alumnus (’97) and President 

of JRMComm, Jason Mollica, revealed how to successfully communicate with the media through the use of media 

relations. His session also included how research skills will help you understand your audience.  

National Conference was a great place to connect with other chapters and gain ideas for Temple PRSSA’s growth in the 

future.  Jaime Martorana, PRSSA Director of Mentorship and PRowl PR Assistant Firm Director, says the most enjoyable 

parts of the conference were, “speaking to members from PRSSA chapters around the country. It gives you the 

opportunity to compare practices, discuss issues and look for solutions.” 

Meredith Avakian-Hardaway 
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PREPARING TO BECOME A MENTOR by Hannah Litchfield                                                                             7 

 
The Temple PRSSA Mentorship Program provides a friendly and personal 

helping-hand to new PRSSA members. It helps to create not only professional 

connections, but also personal connections within the chapter. 

 

Being a mentor is an extremely important task, and actively participating in 

PRSSA prepares students to become successful mentors in the mentorship 

program and beyond. Being a mentee offers the experience of learning from 

someone older, someone who has taken many of the required courses and 

knows their way around PRSSA and Temple’s city campus.  

  

PRSSA first prepares its members to become mentors simply by offering an 

interactive environment that thrives on cultivating knowledge and fostering connections. Upon first joining PRSSA, more 

experienced members are willing 

to help and are open to giving advice. This fosters a spirit of camaraderie, which in turn, helps members when they 

become mentors. Older members want to make sure new and younger members receive the same amount of open 

advice and help they did when they first joined.  

 

Secondly, PRSSA prepares its members to become mentors by teaching them the basics and do’s and don’ts of 

searching, applying and interviewing for internships. PRSSA workshops and guest speakers provide opportunities for 

members to gain a solid understanding of what potential employers are looking for in a cover letter or resume. This 

knowledge becomes essential when taking on the role of mentor because younger members usually need guidance 

when it comes to finding internships or writing a resume.  

 

Finally, PRSSA teaches members about networking and ways to create and maintain connections. To younger or newer 

members, the concept of branding and sparking conversations with professionals be both confusing and nerve-

wracking. Having an older member advising them on networking strategies is a helpful resource for a younger public 

relations student. 

 

The knowledge and experience PRSSA provides is invaluable and being prepared to share that knowledge with a 

younger or new member is priceless.  

 
 
 

                     HOW PRSSA MEMBERSHIP TRANSLATES TO THE REAL WORLD by Merideth Ketterer 
 

One of the main reasons I love being a student at Temple University is the opportunity to get involved. Our PRSSA 

chapter updates members on all upcoming networking events at Temple and in Philadelphia, internships, and 

volunteer opportunities relevant to the PR industry. Here are ways PRSSA membership can help you at your internship 

or job: 

 

“What kind of PR do you want to work in?” This is a question many public relations students get asked throughout their 

time in college. However, it’s not as easy to answer when you haven’t had much experience. Throughout the semester 

at our weekly meetings, PRSSA welcomes a guest speaker to come and talk about the different kinds of PR, such as 

agency, government and corporate communications. I discovered a love for non-profit PR through PRSSA and landed an 

internship with Susan G. Komen Philadelphia. Hearing professionals speak about what they do on a day-to-day basis is 

a great way to find what you want to do in the future.  

 

In regards to networking and mentoring, you know what they say: it’s all about who you know. Whether it’s meeting 

alumni or fellow PRSSA members, the relationships you form in college are beneficial for the rest of your career. Having 

confidence and knowing how to connect with people is the first step in succeeding at one’s internship. The PRSSA 

mentorship program is a great way to understand what it means to be a mentor or mentored before graduation.  

 

Aside from experience and leadership roles, the most valuable work internship supervisors and employers look for 

when hiring is volunteer work. PRSSA takes part in multiple community service opportunities each month. Events have 

included members joining Temple Student Government at September’s Adopt-A-Block to clean up the surrounding 

community. Raising money for a charity or volunteering for a non-profit event shows you are passionate about what you 

do and care about the world around you.  
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  PRSSA’s SECOND ANNUAL MEDIA  

   RELATIONS PANEL  by Janelle Grace        
 

On Tuesday, Oct. 28, five journalists and media 

representatives from the Philadelphia area were 

invited to speak at Temple PRSSA’s second annual 

Media Relations Panel. The discussion explained how 

to create and sustain relationships with the media. 

 
The panelists included Diane Mastrull, writer at The 

Philadelphia Inquirer; Ryan Dennis, web producer at 

Fox 29; Lauren Hertzler, staff writer at the 

Philadelphia Business Journal; George Miller, founder 

of JUMP Philly; and John Ostapkovich, retired anchor 

and reporter at KYW Newsradio.   

 

“We need you more than ever before,” said Mastrull, 

emphasizing the important relationship between 

public relations specialists and journalists. Mastrull 

encouraged students to be mindful of the client and 

of the journalist. PR professionals must be familiar 

with the journalist’s work and cater their pitch to fit 

their specialty.  

 

“Twitter serves as the voice of the people aggregated 

in one spot,” said Ostapkovich, “but it is not filtered or 

targeted.”  

 

He explained how the increase in social media could 

prove challenging for PR professionals because it 

provides journalists with constant, updated 

information. However, it’s the job of the PR 

professional to provide the reporter with specific 

information.   

 

All five-panel members agreed on the importance of 

local human-interest stories. They also encouraged 

students to build contacts with journalists by doing 

research and reaching out in order to foster this 

relationship.  

 

“It is important for public relations specialists and 

journalists to know how they can help each other,” 

said Hertzler. Miller elaborated with stories describing 

public relations professionals who consistently pitch 

relevant news for his magazine. 

 

“Bringing in professionals broadens our worldview so 

we can appreciate what they are doing,” said Alissa 

Steele, PRSSA Vice President of Fundraising. “We are 

able to learn about the different industries we will be 

working in and how they interact with each other.”  

 

The second annual PRSSA Media Relations panel was 

a success and we look forward to hearing more at 

next year’s panel!  

PREPARING STUDENTS WITH CRISIS 8 

COMMUNICATIONS WORKSHOP  

By Olivia Noble 
On Tuesday, Oct. 7 Temple PRSSA held its first crisis 

communications workshop which dove deeper into one of the 

most challenging aspects of PR. Members learned the true 

objectives of crisis PR and came together to solve a crisis 

relevant to Temple students. 

Student learned the goals of crisis PR tend to get muddled 

with extensive cover-up stories. Today’s leading examples 

include the General Motor’s recall crisis and the Virgin 

Galactic crash. 

To clear things up for members, Temple PRSSA vice president 

Tyler Cameron presented the four rules of crisis 

communications: 

1. Get facts straight and be truthful, for nothing you say  

can ever really be taken back 
2. Speak what you know 
3. If you don’t know, say you don’t know 
4. What you know now can change in 10 minutes 

With this knowledge in mind, students broke off into groups 

to discuss the Temple Athletics PR crisis that occurred after 

the unexpected elimination of funding for several teams. In 

each group, members developed strategies they thought 

Temple should’ve implemented to make amends with those 

affected by the University’s decision. 

PRSSA member Jason Conaway appreciated analyzing and 

brainstorming solutions to both a recent and relevant crisis 

communications situation. “The workshop gave me a great 

real life example of a PR crisis and I learned   how to process 

and deal with a crisis communications situation,” said Jason. 

“It was exciting to work in a group to meet an objective with 

fellow members.”  

Tyler plans on holding more workshops similar to the crisis 

communications workshop in the future. “Speakers and 

presentations are so beneficial to us,” said Tyler. “However, 

we want to incorporate more hands-on participation through 

these workshops and allow our members to put to use what 

they’ve learned in the classroom and within the organization.” 

The workshop allowed members to come together, work in 

teams and learn how to solve a real-life crisis through PRSSA. 

Learning and communicating with fellow members about 

crisis communications #PRepared students for future 

encounters in their careers as PR professionals. 
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         PRSSA ALUMN EXCELS IN THE BUSINESS WORLD by Brittney McFarland                                                 9 
 

Temple PRSSA strives to prepare members both professional and personally in a variety 

of ways before entering the “real world.” Temple School of Media and Communication 

(previously known as the School of Communication and Theater) and Temple PRSSA 

alumn Brendan Lowry (’11) is now the co-founder and Marketing Director of a fast 

growing digital marketing company, Curalate. On September 30, Brendan shared his 

success story with Temple PRSSA members. Previously a Temple PRSSA member himself, 

Brendan filled us in on how PRSSA helped prepare him on his journey to success.  

 

Based in Philadelphia, Curalate is used by more than 400 brands including Neiman 

Marcus, Sephora, and J.CREW. Curulate provides brands with a visual analytics report of 

the web's impact on their business through websites such as Pinterest, Instagram and 

Tumblr.  Brendan shared how networking through PRSSA was highly beneficial in starting  

         out in the business world. 

 

“The ongoing involvement in professional networking events as a Temple PRSSA member was a huge asset in preparing 

for my first role out of college. My first job wasn’t a direct result of a specific event, but this type of environment gave me 

significant experience regarding how to act in a professional setting.” 

 

Brendan explained one of the most important lessons learned in PRSSA that carried over to his professional life is 

deadlines.  “Of course, I had various due dates for school work, but PRSSA exposed me to real world projects and the 

importance of delivering things on time. When an actual company is relying on your work, there is much more at stake. I 

wouldn’t have gone through that type of pressure with my traditional course work.” 

 

As per Brendan’s advice, the best way for college students to prepare themselves for a career in digital marketing and 

communications is to “Become an expert in social/digital media, which requires much more than simply understanding 

how Twitter or Instagram technically works [that type of thing is now expected for any recent grad],” Brendan said. “Work 

with a local business or startup that’s looking to expand their social/digital footprint in order to get hands on 

experience.” 

 

Brendan concludes, “I’m still really good friends with multiple people I met through PRSSA. In the future, as I grow my 

career, I expect these relationships to benefit me professionally and personally. Tap into the network offered by the 

organization. It will pay off eventually.” 

 
#PREPARED THROUGH PROWL PUBLIC RELATIONS by Emily O’Connell 

 
The goals of most student organizations extend far beyond the classroom environment. They strive to provide 

opportunities for students to pursue their professional and personal goals and to enhance their overall educational 

experience. As a member of PRowl Public Relations, I’ve gained as much real world experience as one would through an 

internship.  

 

PRowl provides all members an opportunity to learn and apply the fundamentals of public relations through PRowl’s 

agency setting. In just two semesters in PRowl, I’ve interacted with clients, developed pitches for a PR campaign, 

conducted surveys and focus groups for research analyses and written blog posts for their nationally ranked blog.   

 

PRowl conducts weekly staff meetings to ensure fluidity and open communication among those in the 

organization.  During these meetings, one member from each account updates the firm on their client’s progress and 

courses of action.  These meetings ensure staff members are well-informed regarding potential setbacks and future 

campaigns. 

 

Currently, my account and I are in the process of reconstructing the website for our client, Ed Trayes.  This reconstruction 

will increase brand awareness and the overall online purchase experience for consumers.  The process however, 

requires extensive research, as we’ll need preliminary information on what people find aesthetically pleasing 

online.  We’re also working on an entire social media campaign correlating to his restructured website.  

  

I can truly say PRowl has given me a broad knowledge of the facets of public relations as it sets members on the right 

track toward a successful future.  It’s an honor to be a member of such a professional and credible organization.  

Brendan Lowry 
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Meet Tyler Cameron: a senior Temple PRSSA member and vice president for the 2014-2015 

school year. Tyler is a Northeast Philadelphia native majoring in strategic communication with a 

concentration in public relations and minoring in general business studies. As a member of 

Temple PRSSA for almost all four years of his college career, Tyler is ready to share what he’s 

learned through being a part of this organization.   

 

“Be as active as possible, but never wear yourself too thin. Enjoy your college experience and 

create bonds with the people who you’ll be spending the next few years with. Make every ounce 

of work your best work, but always remember to have fun doing it,” advised Tyler. “We always 

compare ourselves to what everybody else has accomplished and what everybody is doing next, 

but what really matters is what we ourselves are doing.” 

 

When Tyler first found out about PRSSA his freshman year, he knew it was something that was 

going to impact his life in a major way and has been an active member since joining. Before 

taking on the role of his current position as vice president, Tyler was previously the director of 

social media, served on the PR committee for two years, and participated in events such as 

Relay for   Life, Careers 101 and the PRSSA Agency Crawl. However, his favorite part of the   

 organization is the amazing people he’s met along the way. 

 

“I’ve made a great deal of connections,” said Tyler. “I’m looking forward to building on those connections in the future and 

creating a name for myself with the skills and knowledge I’ve gained from participating in the organization. I’ve grown a great 

deal since joining PRSSA, and I’m certain I will retain my experiences in the organization throughout my entire career, no matter 

what field I end up in.” 

 

After graduating in May, Tyler hopes to work in corporate communications for a few years before returning to school to get his 

MBA in financial analysis and risk management, and possibly a law degree as well. 

 
 
 

                                                ON THE WAY TO BECOMING #PREPARED by Clarissa Ford 

 
Making the transition from high school to college is a huge adjustment. However, by joining PRSSA, I have started my four-year 

journey to becoming Temple Made both confidently and enthusiastically.  

 

My first experience with the organization was discussing the #PRepared campaign at the first newsletter committee meeting. 

Becoming involved in the newsletter committee has allowed me to combine my love of writing with my interest in public relations. 

The #PRepared campaign made me realize right away the significance of getting involved in this organization early in my college 

career.  PRSSA involvement is the first step towards improving your future, both during college and post-graduation.  

 

Through PRSSA, I have been able to receive help from a mentor as well. The mentorship program immediately sparked my 

curiosity because I was already looking for guidance from a peer I could relate to. My mentor, Sam Grinnan, and I had an 

immediate connection the first time we spoke, bonding over our mutual love of hockey and coffee.  

 

She is not only my mentor, but also someone who has become a dear friend. Her involvement in PRSSA has #PRepared her for 

internships and other opportunities on campus. My mentor’s drive to be successful fuels my desire to become as well rounded as 

her. 

 

PRSSA has #PRepared me to become more active in the community through various volunteer opportunities, such as donating 

Halloween candy to disabled children unable to go trick-or-treating and fundraising for the Children’s Hospital of Philadelphia’s 

Four Seasons Parkway Run and Walk. Through events such as these, I have made valuable connections and friends within our 

chapter. 

 

My success in PRSSA so far is evidence of the importance of networking and participation in college organizations. Had I not 

become a member of the PRSSA, I would have never found my niche at such a large university. I have now begun to feel 

confidently #PRrepared for my future career and college experience at Temple.  

 

 

Tyler Cameron 


