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To the best chapter, 

 

I cannot believe where the time has gone and I am getting ready to graduate and hand off my title as chapter 

president. Serving as the Temple PRSSA chapter president this year has been incredible. I have fallen even more 

in love with the society and all the individuals within it. When I started the school year, I wanted to improve our 

connection with PRSSA National, recruit and retain new members as well as host an all-day invitational event. All 

three of these things came to fruition and make me smile each day knowing the year was a huge success.  

 

Together, 130 members strong, we have made our chapter one of the top 10 

largest in the nation. We were published in Chapter News eight times, had 

members write for Progressions and FORUM, sent 40 members to PRSSA 

National Conference, attended a regional conference, connected with other 

chapters in our region as well as hosted our first TU Invitational that was a 

huge success. We have made strides not possible without your dedication 

and commitment to this society. 

 

I thank each and every one of you. I thank you for reading my emails, for 

waking up at 5:30 a.m. to volunteer at the Get Your Rear in Gear Run, 

for asking questions to guest speakers, for constantly live tweeting and staying 

engaged and most importantly, for being dedicated members. My job is easier because of all of you! 

 

This newsletter is just a glimpse at the amazing work the chapter has done this semester and throughout the 

year. Please read, enjoy and appreciate the hard work. 

 

All the best, 

Brianna Rooney, President 
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 THE OWL PRACTITIONER 

PHILLY CONNECT: NETWORKING. PROFESSIONALISM. OPPORTUNITY. 
 

 

 

 
 

Brianna Rooney 
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SOCIAL MEDIA UPDATE by Tyler Cameron 
Temple PRSSA’s social media presence has been consistently increasing, having gained many followers, 

likes, and interactions with members, alumni, and fellow PR lovers. Throughout the spring 2014 semester, 

we have continued to use the hashtag #ImPRoveYourself to encourage live-tweeting and create coalescence 

between tweets, Facebook posts and Instagram pictures. In addition, 

we have implemented hashtags relevant to events occurring in the 

organization, such as using #ProfessorPanel when some amazing 

professors spoke to our members about jobs, internships, and our 

future careers in public relations. We continue to keep our members 

up to date with meeting locations, times, guest speakers and events 

through these social media platforms.  

 

To kick off the new semester, we hosted an Instagram challenge 

throughout the month of January, using the hashtag 

#PRSSAPhotoADay. Daily themes ranged from pictures of members’ 

family and food, winter necessities and future plans. The social media 

campaign was designed to engage PRSSA members over the long 

winter break, evoke excitement for the spring semester and increase 

member’s presence on social media as future publicists. Although the 

photo challenge occurred primarily on Instagram, members were also 

encouraged to post on Facebook and Twitter. 

 

Temple PRSSA hosted its first TU Invitational, A Taste of Philly PR, on March 29. For weeks prior to the event, 

our various social media platforms offered pictures, articles, tips and tricks on how to get the most out of the 

event. Each day, vital items were suggested to members to bring to the invitational, such as pens, notepads, 

mints and business cards. We suggested articles on how to properly dress business casual and how to 

sufficiently prepare for TU Invitational, from practicing an elevator pitch to getting a good night’s sleep the 

night before.  

 

Be sure to like us on Facebook and follow us on Twitter and Instagram! @TemplePRSSA 

 

 

FUNDRAISING UPDATE by Darwin Paz 
As this year comes to a close, our team has worked hard to push new ideas while building on traditional 

fundraising methods. Our chapter, now among the ten largest in the nation, has grown astronomically over the 

last three years. As a result, our chapter has become filled with talented individuals eager to take on the 

fundraising challenge to sustain programs serving more than 130 members.  

 

This semester, our championed crowd funding campaign came to a 

close as our chapter hosted its first ever TU Invitational. Thanks to 

the outreach of our crowd funding strategy team and the support of 

Temple’s School of Media and Communication, professionals in the 

region had the opportunity to contribute online towards our invitational 

event. Our team used various strategies to connect with potential 

donors, including everything from a targeted social media campaign, 

to good old fashion face-to-face visits to agencies in Center City. Aside 

from enhancing donation accessibility, crowd funding proved to be 

valuable tool for connecting regional professionals and invested 

alumni to our chapter’s efforts at a ground level.  

 

This year, our committee pushed the fundraising envelope and set a new height for what this chapter is capable 

of achieving. The fundraising committee has already brainstormed ideas to continue raising money and well 

position the chapter for a blazing start next year! 

 

Kaitlyn Sutton and Tyler Cameron 
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  COMMUNITY SERVICE UPDATE by Taylor Tropea 
Participating in community service is a rewarding and fulfilling act benefitting both 

the individual and the community. Although I organized and presented the 

volunteer opportunities throughout the semester, my efforts would have been 

worthless without the dedication of our Temple PRSSA members.  

 

We kicked off the semester at Philabundance Hunger Relief Organization in 

February, where we sorted and packaged baked goods for members of the 

Philadelphia community who could not afford groceries. This opportunity not only 

allowed for better relationships within our chapter, but also new relationships 

among volunteers from other organizations. We happily packaged a record 

amount of baked goods for that day.  
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We continued our community service momentum attending the ConKerr 

Cancer PJ Party in March. For each ticket one of our members purchased, a  

 child from Children’s Hospital was allowed to attend for free Also that weekend, we woke up bright and early to 

attend the Get Your Rear in Gear Run. There, we split up and volunteered in various positions such as collecting 

money at the donations tent, arranging dedicated signs at the Fountain of Hope, and cheering on runners at the 

finish line. Through this opportunity, we were able to meet brave cancer survivors and support those still fighting. 

It was a long, but satisfying day, and Temple PRSSA had a strong presence at the event.  

 

Our final event of the semester is the American Cancer Society’s Relay for Life. I am proud to announce that our 

team has raised $846 for the fight against cancer. It has been a pleasure providing our members with 

opportunities to get involved in our community. They have made our chapter proud in their representation, and 

taken our motto #ImPRoveYourself to the next level.  

 
 

PROWL PUBLIC RELATIONS UPDATE by Amber Burns 
 Spring 2014 was another successful semester for the members of PRowl Public 

Relations. As Temple University’s first and only student run PR firm, we continued 

to work hard and aid our clients in living the firm’s motto: be seen, be known, be 

heard. We were thrilled at the chance to take on a new client, the School of Media 

and Communication’s SMC Plus Program. 

 

 

 

This semester, we also placed a heavy focus 

on professional development. It is imperative 

to us, as we continue to grow our membership 

and clientele, we work to give back to the 

students whose hard work makes PRowl’s  

 existence possible. At the start of the semester, members of the firm voted 

on which workshops they would be most interested in attending. Based on 

their responses, members of our executive board lead workshops on resume 

writing, drafting cover letters, personal branding and effectively using 

professional tools like LinkedIn. We are excited to plan more workshops in 

the future to help meet the professional needs of our members. 

 As PRowl continues to grow and blossom, we are welcoming new changes 

in our processes and methods. For the first time ever, executive board 

members will attend an Executive Board Retreat. During this retreat, new 

executive board members will fully transition into their new roles and 

responsibilities. As next year’s firm director, I am thrilled for the chance to 

work with such highly self-motivated and talented students. I look forward 

to enhancing the firm’s reputation of professionalism and ingenuity! 

 

 

PRowl Public Relations is Temple 

University’s first and only student 

run PR firm. 

Mission: To provide clients with 

comprehensive PR strategies and 

solutions, to offer Temple Public 

Relations Student Society of 

America (PRSSA) members the 

opportunity to apply their 

knowledge and gain experience 

beyond the classroom, and to build 

credibility while forming lasting 

student-client relationships. 

Top: Alissa Steele, Allison Pio Middle:: 

Brianna Rooney, Rachel Draghi, Darwin 

Paz Bottom: Lizz Vo and Taylor Tropea 

Amber Burns 
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MENTORSHIP UPDATE by Rachel Draghi 
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Each semester continues to bring new members to PRSSA. They are eager to learn and are looking for the right 

resources to enhance their knowledge and better their college experience, both in and outside of Temple. This is 

where the Temple PRSSA Mentorship Program comes into play. This past semester, the Mentorship Program saw 

the return of many of its previous mentors and some new additions. I am proud to announce 11 matches were 

made between our mentors and mentees during this spring. 

 

 

 
While one mentor is the perfect person to ask questions 

about internships, course selection and other professional-

based topics, this relationship does not need to be merely 

transactional. It can be much more than just a Q&A session. 

The sharing of knowledge, experiences and goals can be 

significantly more valuable. Our mentor and mentee 

applications asks the applicants what they hope to get out of 

the Mentorship Program. Many times, the answer to this 

question is “to make a new friend.”  

Throughout the years, the Mentorship Program has created many friendships among Temple PRSSA members. 

Establishing hopeful friendships has been my ultimate goal as the director of mentorship. While no friendship 

can be forced, being matched up with somebody based on their stated interests and career goals is a great step 

in the right direction. A great way to get to know each other is by attending PRSSA’s events throughout the 

semester, such as community service or TU Invitational. When it comes to meeting up, as the mentor, share more 

than just your knowledge about cover letters and classes. As the mentee, feel free to ask about your mentor’s 

experiences and goals. In the end, both parties may be pleasantly surprised with the results. 

 

 

PROGRAMMING UPDATE by Allie Antenucci 
 

Five professors, Professor Gregg Feistman, Dr. Scott 

Gratson, Professor Lisa Bien, Professor Amanda Bednar and 

Professor Bill Wedo, participated in the panel and shared 

their insights and personal experiences with students. 

Regarding professional development and how to make the 

most out of the college experience, all professors agreed 

networking and taking full advantage of all the resources 

open to students is key.  

 

In addition to soaking up professional advice, members 

were interested in what makes professors excited about 

coming to class each day and what they learn from their 

students. Dr. Gratson shared his response with members 

and said, “Hope. You are in a difficult economy. You’re 

inheriting the greed mentality of the world and yet somehow 

the students are still hopeful.” 

 

On March 25, PRSSA invited professors in the Department of Strategic Communication to participate in a panel 

to benefit its members. Members were encouraged to ask questions about everything from how to excel in the 

classroom to tips for succeeding in internships and jobs.  

 

Gabby Lacherza, Jaime Martorana, Brianna 

Rooney, Shaun Luberski and Brianna Prime 

Lisa Bien, Gregg Feistman, Amanda Bednar, 

Dr. Scott Gratson and Bill Wedo 
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ALUMNI SPOTLIGHT by Amanda White 
 The intelligent and successful 2011 Temple University graduate Jaime Scofield has 

earned her spot in our Alumni Spotlight. Jaime was certainly more than just “the 

average student” at Temple, being a dual-major in business administration and 

strategic communication. She helped develop Temple’s first and only student-run PR 

firm (PRowl Public Relations) and obtained internships with the Fairmount Park 

Commission and Greater Philadelphia Chamber of Commerce.  Now, after almost three 

years at Lincoln Financial Group, Jaime has graduated from the company’s Leadership 

Preparation Program and moved from her role as an enterprise communications 

coordinator to a strategic communications consultant.  

 

Jaime has always been attracted to corporate communications. She explains in this 

field there is a great opportunity to widen the net of what the “public” in public 

relations means. Corporate communicators often get to explore, target and 

communicate with audiences both internal and external to the organization, with a 

balanced focus between employee communications, media relations, social media 

channel management and other communications areas.   

 

 
As a past member of Temple PRSSA, Jaime developed values of professionalism and an unwavering work 

ethic. She advises, “If you’re committed to success, you quickly learn how to pivot between projects, always 

bringing your ‘A’ game and taking any extra step needed to set yourself apart.” Jaime has always set high 

standards for herself, allowing her to stand out among others and become an asset as she entered the 

workforce.   

 

Jaime plans to continue her momentum at Lincoln and dedicate herself to learning as much as possible in 

order to develop as a valued communications professional. Her advice to current students? Create 

opportunities. Don’t wait for them to be given to you. 

 

TU INVITATIONAL RECAP by Merideth Ketterer 
The event started just like any other with complimentary bagels and coffee, but ended with members buzzing 

about their new connections and all of the information they learned. On March 29, Temple’s PRSSA chapter 

hosted its first TU Invitational, “A Taste of Philly PR,” and invited Philadelphia professionals from different 

aspects of the industry to share their experiences.  

 

Cassandra Bailey, president of Slice Communications, was invited to be the keynote speaker. Bailey focused on 

why PR professionals should never stop evolving and to not be afraid of taking risks. While quoting her 

grandmother, she explained even if it is not a good day, “at least it’s different.” Following the keynote address, 

students had the option of two different breakout sessions to get a taste of marketing and event planning. One 

of the speakers was Temple alum and former PRSSA chapter president Jessica Lawlor, marketing and 

communications coordinator at Visit Bucks County. The other session featured Kory Aversa, CEO and president of 

Aversa PR and Events. Aversa discussed event planning with affairs such as Diner en Blanc, bringing in guest 

Natanya DiBona to explain the secretive, elegant picnic out in the city. 

During the lunch break, attendees sipped on donated Neuro drinks, 

which aids in reducing stress. Next, students welcomed Steve 

Cameron, manager of communication services and technology at Air 

Products. Cameron spoke about web presence and the effectiveness 

of social media. As the former senior vice president and director of PR 

and corporate social responsibility at LevLane, Scott Tattar discussed 

the importance of corporate social responsibility in business and how 

it can contribute to communities. The conference ended with 

networking and all in attendance went home with a sweeter 

appreciation for being young PR professionals in Philadelphia. 

 

Jaime Scofield 
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CITY OF OPPORTUNITY by Jameeda Rucker 

When it comes to Philadelphia, there are countless reasons why 

it’s the perfect city for any aspiring PR professional. For starters, 

our public transportation can take you virtually anywhere in and 

out of the city. There’s a vast network of PR professionals in 

organizations such as The Philadelphia Public Relations 

Association (PPRA) or the Public Relations Society of America 

(PRSA). Not to mention Philadelphia is home to many exceptional 

events, such as Philadelphia Fashion Week and Center City 

District’s Restaurant Week, which provide chances for you to 

network or simply enjoy the city. However, anyone who knows 

anything about public relations knows the most important thing 

needed to enter the public relations field is experience. For that 

reason, Philadelphia is the perfect city for any PR student. 
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The unique opportunities provided by Philly’s urban setting to gain experience are plentiful. One can pursue 

experience in sports PR with the 76ers or the Flyers, or gain experience in non-profit PR with the National 

Constitution Center. Regardless of the desired area of PR, there are many great prospects for gaining valuable 

experience with distinctive organizations. The various marathons hosted in Philadelphia allow for unique chances 

to volunteer for a day to do media relations in a fast paced environment—literally. As if the possibilities to intern 

in Philly were not enough, the proximity to New York City, and the ease and affordability of traveling there, makes 

obtaining dream internships there almost as easy as it would be for NYC residents. Philadelphia is a land of 

opportunity; you just have to get out there and take it.  

 

 

SOCIAL MEDIA BUZZ by Miljenka Sakic 
Social media has become very prominent in Philadelphia, with many public relations firms and departments rely 

on it. Campus Philly, a non-profit organization providing college students with career tips and events in the 

greater Philadelphia area, uses Facebook to show college students the events it holds throughout the city. Most 

of the posts have YouTube videos embedded to it to help their audience experience the events rather than simply 

reading about them. Giving the Facebook users that visual appeal by adding videos and pictures helps the 

audience appreciate the events being held. It draws their attention and gets them excited to attend future 

events. 

 

 

VISIT PHILADELPHIA created a social blog called Uwishunu.com 

(@Uwishunu), an alternative media dedicated to tourists and Philadelphians 

looking for exciting events happening around the city. Uwishunu.com updates 

its Twitter page multiple times a day to promote the events posted on its 

blog. Every tweet includes a short description of the event and a link to a blog 

post containing more information about the event. Linking your blog to 

Twitter posts creates an easy way for your audience to find your blog and 

enhance the traffic it receives. 

 

Recently, Temple has joined in on using social media to promote on-campus 

events to students. The Main Campus Program Board (MCPB) 

(@Templesmcpb), Temple’s event-planning organization, uses Twitter and 

Instagram to announce events around campus. In its most recent Wild West 

event, a mechanical bull was brought into one of Temple’s buildings. The 

MCPB Instagram account showed video clips of students who attended the 

event and rode the bull.  

 

 With all of the social media buzz out there, it’s difficult not to get involved. As PR professionals, the importance of 

knowing how to fully utilize social media is growing every day. 
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STAYING FIT IN PHILLY by Natalie Weidner 
Summer is right around the corner and it’s time 

for Temple students to get back in shape! 

Through homework, tests, internships and 

organizations we may be a part of, it can be 

hard to find time in our busy schedules to stay 

fit. Most public relations professionals say that 

physical activity helps keep them sane through 

all of the emails and pitching.  

 

The key is to find a fun way to stay in shape. 

Here are three places you need to check out this 

summer to get fit and have fun in Philly! 

 

1. City Fitness Philadelphia – Located on 

Spring Garden, it was voted “The 2014 

BEST Gym in Philly.” Being a member of 

this gym gives you “Perx”! By joining, 

you can receive a Perx card and get 

discounts to various restaurants, salons 

and clothing stores throughout the city. 

 

2. Philly Power Yoga – Stressed from 

school? Try this serene spot in the 

heart of Center City along Walnut 

Street. This spot offers a variety of 

different yoga practices as well as great 

membership benefits such as unlimited 

access to all classes. Want to bring a 

friend? You receive one guest pass per 

month for free! 

 

3. The ODDYssey Half Marathon – 

Support a great cause and show your 

“ODD” side. Attend this Half Marathon 

in Philly on June 8. Proceeds will be 

given to the charity “Students Run 

Philly Style,” a program which helps 

young people with marathon training 

and how to be successful in all aspects 

of their life. There will be a contest for 

“Best Costume,” so dress your best! Did 

I mention there’s beer at the finish 

line? 

 

 GET ARTSY by Hannah Litchfield 
Philadelphia is known for its rich history. Philadelphia 

also has a huge respect for the arts as well. As a 

public relations student at Temple University, the 

artsy environment is a great opportunity for growth 

and experience. From internships to volunteer 

opportunities, the arts can be a fun, creative way for 

students to develop their public relations skills. 

Recently Wilma Theater’s development director Iain 

Campbell came to speak to PRSSA members about 

working in a nonprofit organization centered on 

performance art. Like the Wilma Theater, many 

nonprofit theaters in Philadelphia offer 

communications internships. These are an easy way 

to get your foot in the door if you are considering 

doing public relations for a nonprofit. 

There are also many volunteer opportunities in the 

city highlighting Philadelphia’s art culture. You can 

volunteer for events at the Philadelphia Museum of 

Art and surrounding art festivals. For example, the 

Punk Rock Flea Market and the Manayunk Arts 

Festival are just two of the dozens of art fairs around 

the area. This is a fantastic way to get hands on 

experience and a chance to expand your network.  

With all of the art emerging in Philadelphia, it’s a 

great time to be a student studying public relations in 

the city. To keep updated with the fantastic arts 

events going on in the city, visit visitphilly.com.  

 

visitphilly.com
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BEHIND THE PODIUM by Christina Clemence 

As emerging public relations professionals, one thing we need to decide is 

which sector of public relations interests us most. With options ranging from 

sports to government, it seems like you can end up working in a wide variety 

of fields in the industry. One thing that can guide us as members of PRSSA is 

networking with guest speakers. We have had PR professionals from 

Philadelphia working in sports, nonprofits, entertainment and other 

industries come to speak about their specific field. For example, we heard 

from Laurie Hackett, manager of community relations and philanthropy of Air 

Products. We learned about how she handles community relations and what 

kind of responsibilities her job entails. On the other end of the spectrum, we 

also had the opportunity to hear from Iain Campbell, the director of 

development at the Wilma Theatre working in a nonprofit environment. While 

they are both successful professionals, there is a great difference in what 

they do. Hearing from a wide array of speakers allow us to learn about the 

different responsibilities accompanying each position, and it teaches us 

about the importance to network. As Laurie Hackett advised members of  

 

 

GETTING DOWN TO BUSINESS… CARDS by Destiny Gordon 

As students studying public relations constantly networking 

with Philadelphia's professionals, we spend our college 

careers building and customizing our resumes in an effort to 

land a job upon graduation. Though resumes are vital to 

gaining an internship or job, we shouldn't forget about the 

importance of creating a business card. Your business card is 

a miniature promotion platform for yourself. It represents you 

and your brand, a concept so integral to the world of public 

relations. Consider these basic tips for the next time you 

present yourself and your business cards to a professional. 

WHAT: You should include the basic forms of contact including an appropriate email address, phone number and 

address. Add any relevant positions below your name, along with a URL of your LinkedIn profile and Twitter 

account. 

 

WHERE/WHEN: Everywhere! Whether it’s to hand to a speaker after a PRSSA meeting or when you are at a 

conference, having them handy will always be beneficial. Because business cards are so portable, there’s no 

excuse not to have them wherever you go. You’ll never know who you’ll run into! Vistaprint and MOO are great 

websites to start with. 

 

WHY: Most students aren't walking around with a stack of resumes in their back pockets. Business cards with 

your contact information are more portable and show just as much professionalism. Getting your name out there 

will pay off in the end. 

 

HOW: When handing out your card, make sure to give a firm handshake while giving eye contact. Ask the 

professional for one of his or her business cards in return. Thank him or her for their time and follow up. (Make 

sure to write talking points down on the card! It’ll help jog your memory later) 

 

PRSSA, “The most important skill to be successful is networking. I can’t say it enough.” As the semester comes to 

an end, we’ll continue to gain connections to Philadelphia PR professionals through PRSSA. 
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THERE’S NO PLACE LIKE PHILLY by Rene Cosides 
Being a part of the hustle and bustle of a city like Philadelphia is an experience like no other, 

especially as a student. Although attending school in a city isn’t everyone’s cup of tea, there are 

so many benefits to attending city schools. One of these is access to all the opportunities the city  

 has to offer. There are many PR agencies and companies always 

looking for interns and entry-level positions in every sector of the 

field. But how do we find out about all these opportunities? 

 
Networking. Networking in the city is much easier because there 

are a great deal of professionals just a few stops away on the 

SEPTA subway. Philadelphia’s professionals from all sectors of the 

industry are always willing to take the short trip here to Temple to 

participate in our PRSSA panels and weekly meetings and help in 

any way they can. Other schools located outside of the city are not 

as lucky. We are fortunate enough to live in a city where many 

conferences and events are held literally in our backyard. For 

example, PRSSA’s National Conference in 2013 was held here and 

many of our members were able to attend. There are always events  

 to attend at other city schools, allowing us to grow our professional networks. We are constantly being given the 

opportunity to benefit ourselves and set a foundation for a solid career. Philadelphia is at our fingertips and it’s 

something we should take advantage of every single day. 

 

 

LOOKING BACK, STEPPING FORWARD by Lizz Vo 
The school year is coming to an end, which means it’s time for us to look back at all of the challenges we’ve 

overcome to reach where we are today. What difficult classes have you made it through? What lessons have you 

learned? Who have you encountered that will stay in your life for years to come? 

 

Whether you’re a student, an alum or a faculty member reading this, we can all take a moment to look back at 

what we’ve accomplished and use that as pride to help us step forward. Temple University plays a major role in 

our lives. It gives the students countless opportunities and memories they’ll always remember as an alum. The 

professors share their expertise and provide a learning experience unique to the Temple community. After years 

of enriching our minds to prepare ourselves for our desired field of study, we take those experiences to the city to 

compete with thousands of other students in the area. 

  
Being a part of Temple’s PRSSA enriches us that much more. We learn how to network and grow professionally. 

We write and learn how to not only represent our future clients, but how to represent ourselves. Our past is part 

of our brand. It has shaped us into who we are today and how we want to be presented to the world. “The past is 

a ghost,” said Temple alum Bill Cosby, “the future a dream, and all we ever have is now.” So keep your heads up  

 Temple Owls! The obstacles we face 

today will only make us stronger as we 

enter the real world. As the saying 

goes, keep calm and cherry on! 


